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FOREWORD 


This  report  presents  data  on  consumer  purchases 
during  September  1950  of  fresh  citrus  fruits, 
canned  juices,  frozen  concentrated  juices,  and 
dried  fruits  collected  from  a representative 
national  sample  of  household  consumers.  It  is 
issued  as  part  of  a program  financed  coopera- 
tively by  participating  fruit  industry  groups 
and  the  U.  S.  Department  of  Agriculture  with 
funds  provided  under  the  Research  and  Marketing 
Act  of  1946. 

All  "monthly"  data  in  the  report  are  based  on 
4-week  periods  (28  days)  during  each  month  in 
order  to  permit  comparisons  between  periods  of 
equal  length. ' 


Based  on  data  collected  by  the  Industrial  Surveys  Company,  Inc. 
under  contract  with  the  U.  D.  Department  of  Agriculture. 


CONSULAR  PURCHASES  OF  SELECTED  FilSH  FRUITS, 

canned  and  frozen  juices,  and  dried  fruits 

SEPTEiJBER  1950 


The  data  presented  in  this  report  represent  purchases  of  specified 
fruits  and  juices  for  household  consumption  only.  They  do. not 
include  purchases  by  restaurants,  hotels,  hospitals,  or  other 
institutional,  outlets.  It  should  be  noted  also  that  the  data  on 
household  purchases  are  based  on  4-week  periods  (28-days)  during 
each  month  in  order  to  permit  comparisons  between  periods  of 
equal  length.-  . ■ 


SUUIARI  . 

Household  purchases  of  frozen  concentrated  orange  .juice  increased  sharply  in 
September  1950  reaching  a new  high  of  1,470,000  gallons— 162,000  gallons  above 
the  previous  high-  level  in.  August  1950.  The  percentage  of  families  buying  also 
rose  sharply  from  15.0  percent  in  August  to  17.1  percent  in  September.  This  is 
the  highest  proportion  of  families  buying  reported.  Householders  paid  an 
average  of  25.5  cents  per  6^-ounce  can  for  frozen  concentrated  orange  .juice  in 
September..  This  was  slightly  below  the  average  price  paid  in  August.  House- 
hold purchases  of  frozen  concentrated  grape  juice  declined  for  the  second 
consecutive  month  from  an  August  level  of  94 >000  gallons  to  8 7,000  gallons  in 
September.  At  the  same  time,  purchases  of  other  frozen  concentrated  .juices 
dropped  from  171,000  gallons  to  138,000  gallons. 

In  September  1950  household  consumers  bought  about  the  same  volume  of  canned 
single  strength  juices  that  they  bought  in  August.  Average  prices  paid  by 
householders  changed  very  little  from  the  August  levels.  The  percentage  of 
families  buying  these  products  also  registered  little  change. 

Household  purchases  of  canned  single  strength  orange  .juice  decreased  slightly 
to  1,215,000  cases  (equivalent  No.  2 cans),  continuing  the  decline  which  began 
in  January.  There  was  no  change  in  the  average  price  paid  by  household 
consumers.  , 

In  September  household  purchases  of  canned  single  strength  grapefruit  .juice 
increased  slightly  to  755,000.  cases  (equivalent  Ho.  2 cans)  but  remained  well 
below  the  September  1949  level  of  1,265,000  cases.  Average  prices  declined 
from  37.7  cents  per  46-ounce  can  in  August  to  36.  cents  in  September. 

Canned  lemon  juice  purchases  again  dropped  sharply- — from  67,000  cases  (equiva- 
lent No.  2 cans),  in-  August  to  43,000  cases. in  September.  Average  prices  paid 
by  householders  decreased  from, 14.1  cents  per  52-ounce  can  in  August  to  13.4 
cents  in  September. 

Prune  juice  purchases  by  householders  increased  from  379,0*00  cases  (equivalent 
No.  2 cans) -in  August  to  395,000  cases  in  September.  The  proportion  of  families 
buying  remained  the  same  while  the  average  price  paid  increased  almost  a cent 
per  can. 

Household  purchases  of  all  fresh  oranges  continued  to  decrease,  totaling 
26,460,000  dozens  in  September,  Purchases  in  September  1949  were  34, 006', 000 
dozens  which  was  higher  than  either  July  or  August  1949.  Purchases  of 
California  oranges:  for  household  use  totaled  20,393,000  dozens  in  September, 


decreasing  1,600,000  dozens  from  August*  This  is  6,400,000  dozens  less  than  ! 
the  purchases  in  September  1949*  The  average  price  paid  for  California  orange £i 
increased  from  4P*9  cents  per.  dozen  in  August  _to  44«.9 ..cents  per  dozen  in 
September*  The  average  price  paid  for  California  oranges  in  September  1949 
was  31*9  cents. 

Fresh  grapefruit  purchases  by  householders  increased  from  992,000  dozens  in 

August  to  1,617,000  dozens  in  September  as  early  season  shipments  began. 

■ 

Household  purchases  of  lemons  decreased  about  45  percent  from  August  to  Septem- 
ber totaling  7*705,000  dozens  in  September,  This  was  about  500,000  dozens 
below  September  a year  ago.  Average  prices  paid  for  lemons  in  September  1950 
were  41.8  per  dozen  compared  with  40.3  cents  in  August  at  43.1  cents  per  dozen 
in  September  1949. 

■ 

Household  purchases  of  dried  fruits  increased  from  7*479  tons  in  August  to 
9,112  tons  in  September.  The  average  prices  paid  by  consumers  increased  sharp-! 
ly  for  most  of  the  dried  fruits,  while  the  percentage  of  families  making 
purchases  rose  from  18,7  percent  in  August  to  24.0  percent  in  September.  House 
hold  purchases  of  raisins  were  up  571  tons  from  the  August  level  to  3*759  tons 
in  September.  Dried  prune  purchases  increased  from  3*193  tons  in  August  to 
3*872  tons  in  September.  Consumers  bought  more  Of  all  the  cut  fruits  in 
September  than  they  did  in  August.  ' m 

■ 

FROZEN  CONCENTRATED  JUICES 

. 

In  September  1950,  more  frozen,  concentrated  orange  juice  was  purchased  for 
household  use  than  in  any  month  on  record.  This  month  also  marked  the  highest 
percentage  of  families  buying  frozen  concentrated  orange  juice  (figs.  1 and  2). 

Household  purchases  of  1,470,000  gallons  in  September  over  12  percent  over  the 
August  level  of  1,308,000  gallons  which  was  the  previous  high  month.  A similar! 
ly  sharp  increase  occurred  from  August  to  September  1949.  Total  purchases  of 
frozen  concentrated  orange  juice  in  September  1949  were  981,000  gallons. 

The  percentage  of  families  buying  frozen  concentrated  orange  juice  increased 
markedly  from  15.0  in  August  to  17*1  percent  in  September.  The  highest  percent-' 
age  previously  reported — 15. 5—' was  in  June  1950.  In  September  1949*  12.6 
percent  of  all  families  purchased  the  product. 

Prices  paid  by  householders  for  frozen  concentrated  orange  juice  averaged  25.5 
cents  per  6— ounce  can  in- September.  This  was  slightly  below  the  August  average 
price- of  25.7  cents  but  continued  the  decline  in  average  prices  that  began  in 
April  1950.  In  September  1949  household  consumers  paid  an  average  of  27.5  cent; 
per  can  (fig.  3). 

Purchases  of  frozen  concentrated  grape  juice  for  household  consumption  declined 
for  the  third  consecutive  month  reaching  87*000  gallons  in  September  1950 
compared  with  94*000  gallons  in  August  and  100,000  gallons  in  July.  The-averag< 
price  paid  increased  slightly  from  26. 3 cents  per  6-ounce  can  in  August  to 
26.9  cents  in  September. 

Household  purchases  of  frozen  concentrated  juices  other  than  orange  and  g rape 
totaled  138,000  gallons  in  September,  a sharp  drop  from  the  August  level  of. 
171,000  gallons, 

i 
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CANNED  JUICES 

jes 

'otal  canned  juice  purchases  by  householders  remained  about  the  same  in  September 
.95O  as  during  the  previous  month  (fig.  4)*  Neither  the  average 'prices  paid 
lor  'the  percentage  of  families  buying  the  products  showed  much  change  (fig*  5)* 
i large  decrease  in  household  purchases  of , lemon  juice  was  the  only  jnajor 
jxbeption. 

Household  purchases  of  canned  single . strength  orange  juice  decreased  slightly 
to  1,215,000  cases  (equivalent  No.  2 carts')  in  September  1950  continuing  a 
iecline  which  began  in  January.  The  average  price  paid  remained' the  same  as  in 
August— 38 • 4 cents  per  46-ounce  can.  Although  the  average  price  was  below 
September  1949  purchases  in  September  19 5,0  were  7 percent  under  a year  ago* 

Household  purchases  of  grapefruit  juice  were  up  slightly  to  755)000  cases 
(equivalent  No.  2 cans)  in  September  but  remained  well  below  the  September  1949 
Level -'of '1,265,000  cases.  Average  prices'  webe  down  from  37*7  cfents  per  46-ounce 
Can  in  August  to  36.0  cents  in ‘September  while  the  percentage  of  families  buying 
grapefruit  juice  remained  about  the  same  at  8.6  percent.  ' " ~"''' 

Householders  bought  414,000  cases  (equivalent  No.  2 cans)  of  orange-grapefruit 
blend  at  ain  average  price  of  39.8  cents  per  46-ounce  can  in  September.  This 
shoVied  little  change  from  August  but  purchases  were  19  percent  below  those  of  ' 
September  1949. 

Canned  lemon  juice  purchases  were  43*000  cases  (equivalent  No.  2 cans)  in 
September  compared  to  67,000  cases  in  August  and  112,000  cases  in  July.  Septem- 
ber 1950  purchases  were  well  above  the  33*000  cases  bought  in  September  1949. 
Average  prices  paid  by  householders  were  down  slightly  to  13.4  cents  per  55-ounce 
cart  and  the  proportion  of  families  buying  dropped  from  3*9  percent  in  August  to 
2.3  percent  in  September. 

Up  ■’ 

In  September  tomato  juice  purchases  of  1,394,000  cases  (equivalent  No..  2 cans) 
were  '8  percent  above  August  purchases  of  1,293,000  cases  and  4 percent  above 
the  ley  pi  of  a year  ago*. Householders  paid  an  average  of  26.9  cents  per  46-ounce 
can— slightly  less  than  in,  August.  The  percentage,  of  families  buying  .tomato 
juice  in  September  also  declined  slightly  to  17.2  percent  despite  the  increase 
in  total  purchase  volume*.  The  volume  of  household  purchases  of  tomato:  juice 
continued  to  remain  above  that  of  orange,  juice.  - ■ 

In  September,  householders  purchased  838,000'  cases  (equivalent  No.  2 cans)  of 
pineapple  juice — 4 percent  below  the  August  level.  There  was  no  change  in  the 
average’  price*  Apple  juice  purchases  were  down  19  percent  to  249,000  cases  at 
an  average  price  of  21.0  cents  per  32-ounce  bottle.  * ’* ' 


FRESH  CITRUS  FRUIT 


r 


Household  purchases  of  all  fresh  oranges  continued  to  decrease,  totaling 
26,460,000  dozens  in  September.  Purchases  during  September  1949  were  34,006,000 
dozens  which  was  higher  than*  either  July  or  August  1949. 

Purchases  of  California  oranges  for  household  use  totaled  20,393,000  dozens  in 
September,  a decrease  of  1,600,000  dozens  from  August.  This  was  6,400,000 
dozens  less  than  the  purchases  in  September  1949*  Householders  paid  an  average 
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price  of  44*9  cents  per  dozen  for  California  oranges  in  September  compared  with 
40.9  cents  in  August  (fig  6),  The  average  price  in  September  1949  was  31*9  cent,* 
The  percentage  of  families  buying  California  oranges  was  23.7  in  September 
compared  with  24*8  percent  in  August*  There  was  little  change  from  September  j 
a year  ago  when  24.9  percent  of  all  families  bought  California  oranges.  Pur- 
chases of  Florida  oranges  in  September  remained  at  about  the  August  level — 
1,875,000  dozens*  The  average  price  dropped  4 cents  to  42.1  cents  per  dozen  and  i 
the  percentage  of  families  buying  remained  unchanged  at  2.6  percent. 

Fresh  grapefruit  purchases  by  householders  increased  from  992,000  dozens  in 
August  to  1,617,000  dozens  in  September  as  early  season  shipments  began.  This  d 
volume  of  purchases  was  considerably  greater  than 'September  1949  when  consumers  1 
bought  760,000  dozens.  Average  prices  paid  for  grapefruit  increased  from  85.5  ’ 

cents  in  August  to  96.6  cents  in  September.  The  proportion  of  families  buying 
increased  from  4.9  percent  in  August  to  10  percent  in  September. 

Household  purchases  of  lemons  decreased  to  7,705,000  dozens  in  Sept  ember,;',  a 
decline  of  about  45  percent  from  the  August  level.  The  ‘September  1950  purchases 
were  about  500,000  dozens  under  September  a year  ago.  Average  prices  paid  for  1 
lemons  in  September  1950  were  41*8'  cents  per  dozen  compared  with  40.3  cents 
in  August  and  43*1  cents  per  dozen  in  September  1949  (fig.  6).  The  percentage 
of  families  buying  lemons  decreased  to  23.4  percent  in  September  compared  with 
32.7  percent  in  August.  The  percentage  of  families  buying  lemons  in  September 
1949  was  25  percent. 

DRIED  FRUITS 

Household  purchases  of  dried  fruits  followed  the  seasonal  pattern  by  increasing 
from  7,479  tons  in  August  to  9,112  tons  in  September.  Average  prices  paid  by 
consumers  for  each  dried  fruit  except  peaches  increased  in  September.  The  pro- 
portion of  families  buying  any  dried  fruit  rose  from  the  August  low  of  18,7 
percent  to  24.0  percent  in  September. 

Raisin  purchases  for  household  use  increased  from  3,188  tons  in  August  to  3,759 
tons  in  September  (fig.  7).  The  average  price  paid  by  consumers  advanced  1.2 
cents  to  20.4  cents  per  pound  while  the  percentage  of  families  buying  increased 
to  12.1  percent  in  September  from  9*9  percent  in  August.  • 

Householders  bought  3,872  tons  of  dried  prunes  in  September,  an  increase  of  21 
percent  over  August  (fig.  7).  The  proportion  of  families  buying  increased  from 
8.3  percent  in  August  to  10.2  percent  in  September.  During  the  same  period 
average  prices  paid  by  consumers  increased  slightly. 

Household  purchases  of  dried  apricots,  dried  peaches,  figs,  and  dates  increased 
from  August  to  September.  Average  prices  paid  for  each  of  these  dried  fruits 
with  the  exception  of  dried  peaches  increased  during  this  period. 

Prune  juice  purchases  by  householders  increased  from  379,000  cases  (equivalent 
No*  2 cans)  in  August  to  395,000  cases  in  September  1950  (fig.  4).  Purchases 
in  September  a year  ago  totaled  349,000  cases.  The  proportion  of  families  . . . 

buying  remained  unchanged  from  the  August  level, at  6.5  percent.  In  September 
the  average  price  increased  1.3  cents  to  29.3  cents  for  a 32-ounce  bottle  (fig.5] 


PERCENT  OF  FAMILIES  BUYING 
ORANGES  AND  ORANGE  JUICES 

PERCENT  I 


(/) 

CJ 


o 

>0 


s 

0 

• 

z 

h- 

0 

u 

u 

UJ 

0 

_l 

< 

cc 

ZD 

>- 

1- 

>- 

O 

2 

< 

_J 

ZD 

U-> 

a. 

5 

CJ 

cc 

3 

Os 

0 

LP 

■— s 

u 

< 

to 

U. 

>- 

Ul 

O 

C* 

> 

as 

=> 

ZD 

< 

UJ 

Q_ 

to 

DC 

< 

—1 

< 

3 

CD 

ae 

K> 

to 

X 

3 

X 

• 

: O 

1 

z 

2 

00 

00 

< 

u. 

in 

r-. 

0 

— J 

d 

Uj 

Ul 

2 

z 

< 

• 

a. 

H 

ac 

u 

UJ 

0 

5 

3 

to 

2 

O 

U 

> 

Os 

■< 

UJ 

S=J 

2 

cc 

3 

0 

g 

3 

1- 

h— 

_1 

5 s==3Ea 

< 

3 

2 

O 

Uj 

CC 

• 

U 

O 

ae 

< 

Q_ 

3 

Ul 

< 

O 

to 

O 

1- 

Z 

Ul 

Z 

• 

1- 

z 

cc 

< 

< 

a. 

Ul 

Q 

cn 

o 


o 

CN 


O 


3 


<VI 


Figure 


u 

O 


>- 

>-  o l 

->  £ * 
— ' On  o 

u 

to 
>- 
UJ 
> 

& s 

d.  to 

< < 


z 

< 


I— 

u 

0 


>-  On 

= 2 


QC 

a. 

< 


Z 

< 


to 

3 

Q 

2 


UJ 

2 

< 

a. 

OS 

UJ 

5 

3 

to 

2 

O 

u 

— J 
< 
2 
O 

i— 

< 

2 


u 

ae 

=3 

O 

to 


to 


o 

z 

o 

o 

UJ 


< 

o : 
3 


=3 

O 

a: 

t5 

< 

u. 

0 

3 

< 

UJ 

oc 

3 

m 

x 

x 

1 

CO 

ro 

in 

i'' 

'S' 

6 

ui 

z 


UI 

DC 

3 


3 

U 

DC 
C 5 
< 


Z 

UJ 

s 

I- 

CC 

< 

a. 

ui 

Q 

to 


CO 


Figure 


u 

O 


>-  o 
-j  10 
=>  o 


Cl. 

< 


z 

< 


u 

o 

>-  2: 

_l  xj- 

3 On 


ok 

Q_ 

< 


Z 

< 


>- 

2 

< 

e. 

5 

O 

u 

V) 

>■ 

ui 

> 

ee 

Z> 

IS) 


IS) 

3 

a 

z 

u_ 

o 


IU 

2 

< 

a. 

« S'* 

IU  CN 

5* 

3 o- 

£ CN 

85 

-I  *S) 

< IU 

2 2 

2u 

K- 

lz 

UJ 


O O 

tO  111 

* 


in 

o 


o 

z 

o 

o 

LU 


< 

oc 

3 


3 

U 

K 

ID 

< 

U- 

O 


< 

LU 

CC 

3 

m 


x 

X 

I 

in 

to 

in 

ID 

LU 

z 


LU 

ca 

3 


3 

CJ 

on 

ID 

< 

u. 

O 


LU 

2 


a: 

< 

Q- 

LU 

Q 


Figure  4 


PRICES  OF  CANNED  JUICES 
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RETAIL  PURCHASES  AND  PRICES, 

SIX  DRIED  FRUITS 

40US.  TONS 1 $ PER  LB.  THOUS.  TONS  I 4 PER  LB. 


Table  1.*-- Frozen  concea3trarted,«ora;nge  juice  -and  canned  juices #•  U.S.  total 
consumer  pur chasesi  -percentage  of  , families  buying  and  average 

prices,  September  1950 » August  1950*  and  September  19^9  l/ 


..... 

Consumer  ' 
purchases 

Percentage  of  Average  price  “ 
families  buying  per  6-oz.can 

T/500  gallons' 

Percent 

'Cents 

Frozen  concentrated 
orange  juice 

September  1950 

1,1470 

17.1 

25.5 

August  1950. 

1,508 

15.0 

25.7 

September  191+9 

981 

12.6 

27.5 

Consumer  purchas 

es  Percentage  of  Average  price 

cases  of  2 14. 

s families  buying 

per  equivalent 
#2  can 

1,000  cases 

Percent 

Cents 

Canned  juices 
Orange 

September  1950 

1.215 

12.6 

15.5 

August  1950 

1,236 

13.3 

15  .u 

September  19h9 

1,302 

II4.8 

16*6 

Grapefruit 

September  1950 

755 

8.6 

12+  .5 

August  1950 

714+ 

8.7 

15.1 

September  19h9  1*265 

Orange  and  grapefruit  blend 

13.3 

11.8 

September  1950 

I4II4. 

5.6 

15.9 

August  1950 

iai 

5.8 

15.6 

September  19k9 

513 

7-b 

15.9 

Lemon 

September  1950 

U3 

2.3 

2+1.1 

August  1950 

67 

3.9 

1+2.1 

September  19h9 

33 

2.3 

39.9 

Tomato 

September  1950 

l.39h 

17.2 

11 .4 

August  1950 

1,293 

17.6 

11.7 

September  19^9 

1.5lj6 

17.6 

10,6 

Pineapple 

September  1950 

838 

12  ,h 

15.3 

August  1950 

871 

13.3 

15.3 

September  19b9 

619 

IP  .2 

16.3 

Prune 

September  1950 

395 

6.5 

16.7 

August  1950 

379 

6.4 

15.9 

September  1914-9 

3k? 

5.9 

15.3 

l/  Each  month  represent 

s a 4-week  period 

• 

National  Consumer  Panel  of  Industrial  Surveys  Company. 

Table  2. --Fresh  citrus  fruits?  IJ.S.  total  consumer  purchase.^ 
percentage  of  families  buying,  and  average  prices, 
September  1950*  August  1950 » and  September  191+9  l/ 


Consumer  PercervtTge’  "of 
purchases  families  buying 
T,000“d o z e ns  ~ Percent^'"*  ~~ 


Oranges 

California 


August 


Florida 


Aug  ust 


Total 


August 

September 


Grapefruit 


August 


Lemons 


Augus  t 


l/  Each  month  represents  a l+-week  period = 

National  Consumer  Panel  of  Industrial  Surveys  Company^ 


"Average”  price 
per  dozen 
Cents 


1950 

20,393- 

23.7 

1+1+.9- 

1950 

21,982, 

2J+.8 

ho?? 

191+9 

26,709 

2l+«9 

■■■  31.9 

1950 

1,875 

2 c6 

I+2.1 

1950 

1,891+ 

2.7 

1+6 .2 

191+9 

1,901 

• . 2*5 

35*6 

1950 

26 , I+60 

30 .6 

1+1+.8 

1950 

27,81+9 

30.9 

1+1.7 

I9h9 

3l+,006 

32.1 

32.5 

1950 

1,617 

10.0 

9606 

1950 

992 

1+.9 

.85.5 

19k9 

760 

l+.l 

lOi+.O 

1950 

7,705 

23  .1+ 

1+1 .8 

1950  . 

13,950 

32.7 

’ 1+0.3 

1949  . 

8,189 

25.0 

1+3.1 

. , J -O 


Table  3 ••'"Dried  fruit:  U.S.  total  consumer  purchases,  percentage;  of 

families  buying  and  average  prices,  September  1950, 

■ August  1950,  and  . July  1950  1/  ■ * • 


Consumer  Percentage  of  Average  price 


purchases 

families  buying 

per  pound 

Tons 

Percent 

Cents 

Apples 

September  1950 

112 

, .6 

37.9 

August  1950 

110 

* ’ .6  • 

32.1 

July  1950 

160 

.8 

35-1 

Apricots  * 

. . . , 

; ■ ;; 

September  1950 

1*53 

2.3  . 

51.9  , 

August  1950 

308 

1.7 

51.6  > 

July  1950 

293' 

1.5 

••  -50.6 

Dates 

September  1950 

1*75 

2.9 

42 .8  • ' 

August  1950 

: : 3B1 

1.7 

38.8 

July  ‘ . 1950 

■ - * ' - 271 

’ * * 1.4 

lu.o 

Figs 

September  1950 

85 

.4  1 

35.3 

August  1950 

34 

.2 

‘ 31-9 

July  1950 

178 

•4 

35-3 

Mixed  ,fruit  jh 

September  ijl^O 

• ■ ■ •"  - 66 

: ' *3  - : 

• ; 38-7 

August  1950 

50 

.3  ) -•  ‘ 

1 31*. 2 

July  1950 

108 

.4 

• ..  32.8 

Peaches 

September  1950 

237 

1.0 

' 33.2 

> August^  1950 

200 

, 1.0 

34.4  ’ 

July  ; I95O 

155 

• .8'  , 

34-2  • 

Pears 

September  1950 

7 

- 

56.9  * 

August  1950 

10 

.1 

36.0 

July  1950 

5 

- 

33-0 

Prune  s 

September  1950 

■ 3,87s 

< ■ io.2 

23.9 

August  1950 

3.193 

'8.3 

23.3 

July  1950 

3,507 

8.9 

23.7 

Raisins 

September  1950 

3,759 

12.1 

.20.4 

August  1950 

3,188 

9.9 

19.2 

July  1950 

2,977 

9.1 

19.2 

Total  2/  ,* 

September  1950 

9,112 

2I4..O 

25.5 

August  1950 

■ 7,1*79 

18.7  •: 

24.1 

July  1950 

7,678 

19.4 

24.4 

_ 

••  : 

1/  Each  month  represents 

a.  4-week  peri od • 

y Total  includes  dried  currants . 

^a^Fional  Consumer  Panel  of  Industrial  Surveys  Company..  ; 


Table  U.— Canned  juices  and  frozen  concentrated  juices:  U.L.  total  consumer 

purchases  and  average  prices,  September  1950  (U-week  period) 
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Table  5>. — Fresh  citrus  fruit:  U.S.  total  consumer  purchases  and  average 

prices,  September  195>0  (U-week  period) 
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Table  6. — Dried  fruit:  U.S.  total  consumer  purchases  and  average 

prices,  September  1950  (U-week  period) 
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